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 STATE OF OKLAHOMA 
 

2nd Session of the 51st Legislature (2008) 
 
HOUSE BILL 2965 By: Covey 
 
 
 
 
 

AS INTRODUCED 
 

An Act relating to higher education; requiring higher 
education institutions to give private local textbook 
vendors access to distribute advertising in certain 
circumstances; establishing certain conditions for 
advertising; making bookstores and textbook vendors 
responsible for certain advertising costs; defining 
terms; requiring reports of violations be made to 
certain persons; authorizing businesses and consumers 
to report violations; providing for codification; and 
declaring an emergency. 

 
 
 
 
 
 
BE IT ENACTED BY THE PEOPLE OF THE STATE OF OKLAHOMA: 

SECTION 1.     NEW LAW     A new section of law to be codified 

in the Oklahoma Statutes as Section 3241.3 of Title 70, unless there 

is created a duplication in numbering, reads as follows: 

A.  If any higher education institution advertises or allows an 

on-campus bookstore to submit advertising for inclusion in 

orientation packets, to advertise through the electronic media 

services of the institution, or to include advertising as part of a 

presentation to any student group, then the institution shall allow 

a private local textbook vendor access to distribute advertising for 
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 the vendor by the same distribution method, if a request is 

submitted in writing by the vendor. 

B.  If a request is made by a private local textbook vendor as 

provided for in subsection A of this section, the institution: 

1.  Shall distribute the advertising of the private local 

textbook vendor contemporaneously with the advertising of the on-

campus bookstore; 

2.  May request a modification of the advertising of the on-

campus bookstore or a private local textbook vendor if the 

advertising does not reflect the public interests of the State of 

Oklahoma; and 

3.  Is under no obligation to accept advertising from the on-

campus bookstore or a private local textbook vendor. 

C.  An on-campus bookstore and a private local textbook vendor 

shall be responsible for the costs related to the preparation and 

production of all advertising material. 

D.  As used in this section: 

1.  "Advertising" means not more than two pages of promotional 

material describing the availability and terms of sale of textbooks 

or course materials; and 

2.  “Higher education institution" means any institution within 

The Oklahoma State System of Higher Education and any technology 

center school district. 

E.  A violation of this section: 
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 1.  Shall be reported within ten (10) business days by the 

higher education institution to the: 

a. chief fiscal officer of the higher education 

institution, 

b. chief legal counsel of the higher education 

institution, and 

c. the State Regents for Higher Education; and  

2.  May be reported by any business or consumer to the parties 

listed in paragraph 1 of this subsection.   

SECTION 2.  It being immediately necessary for the preservation 

of the public peace, health and safety, an emergency is hereby 

declared to exist, by reason whereof this act shall take effect and 

be in full force from and after its passage and approval. 
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